PROGETTO LEONARDO DEVELOPMENT OF INNOVATION (2011)

Titolo:
Virtual Laboratory for the creation and operation of a simulated formative company in
Vocational Education and Training

Acronimo: VET-L@B

Descrizione sintetica del progetto (in inglese):

The project aims to create a virtual laboratory (VET-L@B) in which the students and their
teachers are involved in running a company for educational aims to experiment roles and
tasks which are typical of the working field, breaking the cycle of no skills no jobs. The
simulator requires that the game takes place online, where are those who run the
company and those who are customers. The virtual learning environment is thus both in
the individual school or in the wider market.

The VET-L@B integrates ICT-based content, services, pedagogies and practice into the
curriculum of the school partners and in the education and training institutions which will
apply this educational model in the future. The VET-L@B has the goal of "educating" the
students not only in "accountancy”, but also in digital competence and literature,
entrepreneurial skills, using tools, methodologies and ICT-based content. For this reason,
after a careful analysis by partners, it was chosen to simulate a territorial marketing
agency, which is found to be the type of company that can combine into a single training
process the different contents of school subjects with an approach able to relate the
"local" and the "global" social and economic contexts.

The Consortium that applies for the proposal is made by 15 partners: applicant
organization, a sectoral training provider, 4 associations, that represent non-state school
and vocational centers, 1 university, 1 software-house, 8 among general, technical and
vocational secondary schools.

The partners of the Consortium are from 6 European countries (UK, France, Spain, Italy,
Austria and Hungary) and 1 third country (Egypt). The project involves two associated
partners.

In terms of impact, the project will involve 8 general, technical and vocational secondary
schools for a total of 180 teachers and trainers, and about 700 students, all interested in
the implementation in class of the simulated formative territorial marketing agency.

I PARTNER:

N. Denominazione Partner Ruolo Stato

1 Federazione Istituti di Promotore Italia
Attivita Educative - FIDAE

2 Intesa Sanpaolo Attuatore Italia
Formazione Scpa

3 Austrian Archbishop’s Partner Austria
Office for Teaching and
Education

4 Catholic Institute for Partner Ungheria

Pedagogy, Organisation
and Continuous Education
(KPSZTI)




5 Ramon Llull University — Partner Spagna
Universitat Oberta La
Salle-ELILS
6 Association Européenne Partner Francia
des Directeurs
d’Institutions Lasalliennes -
ASSEDIL
De La Salle College - Partner Regno Unito
Belfast
8 Constantinum Intézmény Partner Ungheria
9 HAK/HAS Sacré Coeur- Partner Austria
WIEN
10 LA SALLE CONGRES Partner Spagna
11 Webmonks S.r.1 Partner Italia
12 Istituto Salesiano Partner Italia
dell’Tmmacolata di Firenze
13 ITC di Barletta delle Suore Partner Italia
Salesiane dei Sacri Cuori
14 Istituti Paritari Filippin Partner Italia
15 College Saint-Marc Partner Egitto




